October, 2021

COVID-19 Note
This sector profile was developed in 2021, amidst the COVID-19 global pandemic. In some
cases, data presented in this sector profile focuses on 2019, rather than 2020, since 2020 has
been anything but typical and does not provide an accurate portrayal of the sector for trending
and outlook purposes.
Globally the retail sector has been greatly impacted by COVID-19. Many businesses not
deemed essential were unable to reopen due to public health restrictions. In Nova Scotia, and
Annapolis Valley in particular, retail stores were able to open with restrictions when alert levels
were low. The sector has been able to adapt and pivot where needed to accommodate public
health guidelines. Including focusing on online sales, delivery, and curb side pick-up.
*Cover image and other images throughout provided by Valley Regional Enterprise Network, unless cited otherwise.

The Valley Regional Enterprise Network (Valley REN), incorporated in March 2014, is the regional economic
development organization for the Annapolis Valley Region. They carry out the economic development
priorities of their members, which include Glooscap First Nation, the Municipality of the County of Kings,
West Hants Regional Municipality, and the Towns of Berwick, Kentville, and Middleton. Funding for the Valley
REN is provided by its members and is matched by the Province of Nova Scotia to support economic
development on a regional level.
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Retail Trade Sector Profile for Annapolis Valley

KEY RETAIL TRADE SUB-SECTORS AND INDUSTRY GROUPS
Subsector
(3 digit
NAICS
code)
Industry
Group
(4 digit
NAICS
code)

Motor
vehicles and
parts
dealers (441)

Building
material and
garden equip
and supplies
dealers (444)

Food and
beverage
stores (445)

Gasoline stations
subsector retail
automotive fuels
(447)

Sporting goods,
hobby, book,
and music store
(451)

Automotive
parts,
accessories
and tire
stores (4413)

Building
material and
supplies
dealers (4441)

Grocery
stores
(4451)

Gasoline stations
(4471)

Book stores
and news
dealers
(4513)

Misc. store retailers (453)

Nonstore
retailers
(454)

Used
merchan
dise
stores
(4533)

Direct
selling
establish
ments
(4543)

Florists
(4531)

Other
misc.
store
retailers
(4539)

VALUE OF RETAIL TRADE (2019)
GDP

EMPLOYMENT

Provincial GDP Overall:
$37.8 Billion
Retail Trade Overall:
$2.4 Billion (7.4%)
Key areas of retail
trade: $1.6 Billion
(65% of Provincial
Retail Trade GDP)

Other areas of retail
trade: $0.9 Billion
(35% of Provincial
Retail Trade GDP)

KEY ASSETS
The Greenwood Mall in Greenwood has over
46 retail spaces including anchor stores:
Walmart, Giant Tiger, Home Hardware,
TrueStyle, and Rewards Department Store.
Its stores include restaurants, department
stores, gifts, services, fashion, and
entertainment and electronics.

The County Fair Mall in New Minas
serves as a retail hub with anchor
tenants including Canadian Tire and
Sobeys. 55 retail spaces are housed
within the mall. Additional tenants
include liquor, giftware, and clothing
stores.

In addition to larger malls and shopping plazas, there are a wide variety of retail opportunities,
including areas with Business Associations.
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Sector Description
The Annapolis Valley provides many opportunities for a wide diversity of retail trade operations. Retail trade in the
region is centred in two main shopping districts: the Village of New Minas and the Village of Greenwood. The
Annapolis Valley is also home to dozens of communities that all offer unique retail experiences, from “mom and
pop” retail to artisan boutiques characteristic of small-town Nova Scotia.
The region’s population provides a solid consumer base year-round, and the attractiveness as a tourist destination
brings significant revenue into retail operations throughout the Annapolis Valley during peak tourism season.

NAICS Codes
This sector includes a dozen sub-sectors (three-digit NAICS code) divided by the type of products they sell. The subsectors are further divided into industry groups (four-digit NAICS code) and industries (five-digit NAICS code). There
are two main types of retailers: stores (441-448; 451-453) and non-store retailers (454). 1
Motor vehicle and parts dealers (441)
Furniture and home furnishings stores (442)
Electronics and appliance stores (443)
Building material and garden equipment and supplies dealers (444)

Stores

Food and beverage stores (445)
Health and personal care stores (446)
Gasoline stations (447)
Clothing and clothing accessories stores (448)
Sporting goods, hobby, book and music stores (451)

Non-store retailers

General merchandise stores (452)
Miscellaneous store retailers (453)
Non-store retailers (454)

https://www23.statcan.gc.ca/imdb/p3VD.pl?Function=getVD&TVD=1181553&CVD=1181554&CPV=3133&CST=01012017&CLV=1&MLV=5

1
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Economic Value of the Sector to the Region
Provincially, retail trade accounts for approximately 7% of the GDP (6.5% - 6.8% annually, 2015-2019). 2 Provincial
GDP of specific subsectors containing industry groups that dominate the Annapolis Valley region (LQ≥1) represent
the majority of the province’s GDP from retail trade – $2.2 Billion of the nearly $2.5 Billion in 2019. However, it is
essential to note that GDP for specific industry groups was not available for the Retail Trade sector; thus, the GDP
data used in this analysis is from the broader sub-sectors level. In some industry groups but not others, a given
sub-sector may dominate the Annapolis Valley region. As a result, GDP from Retail Trade in the Annapolis Valley is
likely lower than this calculation suggests.

Provincial GDP from Key Retail Trade Industry Groups
Motor vehicle and parts dealers [441]

Gasoline stations [447]

10%
16%

Miscellaneous store retailers [453]

12%

Food and beverage stores [445]

7%
Building material and garden equipment and supplies dealers
[444]

6%
13%

Non-store retailers [454]

Sporting goods, hobby, book and music stores [451]

3%
4%

Health and personal care stores [446]

21%
8%

General merchandise stores [452]

Other areas of retail trade

* Aggregate category; also includes NAICS 313 and 314.
** Aggregate category; also includes NAICS 3112 and 3118.
Source: Statistics Canada. Table 36-10-0402-01 Gross domestic product (GDP) at basic prices, by industry, provinces and
territories (x 1,000,000)

2

Statistics Canada. Table 36-10-0402-01 Gross domestic product (GDP) at basic prices, by industry, provinces and territories (x 1,000,000)
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Location quotient data for the
Annapolis Valley (a measure of
a subsectors concentration
relative to the Canadian
average) gives insight into the
region’s specialties in retail
trade. Automotive parts,
accessories, and tire stores
(NAICS 4413), gasoline stations
(4471), and florists (4531) are
more highly concentrated in
the Annapolis Valley than the
rest of Canada.
The strength of these industry
groups can be attributed to the
concentration of agriculture in
the region. Tractors, trucking,
related parts, maintenance and
gasoline support agriculture
operations, while florists,
grocery stores, and other retail
and wholesale locations are a
point of sale for agriculture
products.
A dozen industry groups
within the retail trade sector
have a higher-than-average
concentration in the Annapolis
Valley region (LQ≥1).

Methodology Note
Some data from Statistics
Canada and other sources
may be only available for
wholesale and retail trade
combined (NAICS 41&44-45),
rather than specifically for
retail trade (NAICS 44-45)

LOCATION QUOTIENT, RETAIL TRADE (2019)
4413 AUTOMOTIVE PARTS, ACCESSORIES AND TIRE…
4471 GASOLINE STATIONS
4531 FLORISTS
4451 GROCERY STORES
4441 BUILDING MATERIAL AND SUPPLIES DEALERS
4543 DIRECT SELLING ESTABLISHMENTS
4533 USED MERCHANDISE STORES
4513 BOOK STORES AND NEWS DEALERS
4539 OTHER MISCELLANEOUS STORE RETAILERS
4461 HEALTH AND PERSONAL CARE STORES
4411 AUTOMOBILE DEALERS
4521 DEPARTMENT STORES
4529 OTHER GENERAL MERCHANDISE STORES
4421 FURNITURE STORES
4452 SPECIALTY FOOD STORES
4532 OFFICE SUPPLIES, STATIONERY AND GIFT STORES
4453 BEER, WINE AND LIQUOR STORES
4511 SPORTING GOODS, HOBBY AND MUSICAL…
4483 JEWELLERY, LUGGAGE AND LEATHER GOODS…
4481 CLOTHING STORES
4412 OTHER MOTOR VEHICLE DEALERS
4431 ELECTRONICS AND APPLIANCE STORES
4442 LAWN AND GARDEN EQUIPMENT AND…
4422 HOME FURNISHINGS STORES
4482 SHOE STORES
Sub-sector

2.12
1.81
1.72
1.49
1.48
1.38
1.38
1.35
1.27
1.11
1.06
1
0.96
0.95
0.91
0.88
0.83
0.79
0.59
0.59
0.57
0.44
0.35
0.3
0.22

Industry Group (4 digit NAICS code)

LQ

Automotive parts, accessories and tires (4413)

2.12

Automobile dealers (4411)

1.06

Gasoline stations (4471)

1.81

Florists (4531)

1.72

Used merchandise stores (4533)

1.38

Other miscellaneous store retailers (4539)

1.27

Food & bev (445)

Grocery stores (4451)

1.49

Building material & garden (444)

Building material and supplies dealers (4441)

1.48

Non-store retailers (454)

Direct selling establishments (4543)

1.38

Sporting goods, hobby, book, & music (451)

Book stores and news dealers (4513)

1.35

Health and personal care (446)

Health and personal care stores (4461)

1.11

General merchandise (452)

Department stores (4521)

1.00

(3 digit NAICS code)
Motor vehicle and parts dealers (441)
Gasoline stations (447)

Miscellaneous (453)
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Employment and
Workforce
Characteristics
Provincially, retail and
wholesale trade accounts for
approximately 17% of all
employment. The proportion
is similar for the Annapolis
Valley, where retail and
wholesale trade accounted
for 14-21% of all
employment over the past
five years, averaging 18%
over that period, which is
slightly higher than the
provincial average of 17%. 3

Employment Trends in Wholesale and Retail Trade
14000
12000
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4000
2000
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2018

2019

2020

Employment levels dropped
AV Employment-Wholesale and Retail Trade
overall across all industries
AV % Employment-Wholesale and Retail Trade
in both the province and the
Annapolis Valley region in
NS % Employment-Wholesale and Retail Trade
2020, primarily due to
Source: Table 14-10-0092-01 Employment by industry, annual, provinces and economic regions,
COVID-19, with employment
inactive (x 1,000)
levels in retail and wholesale
trade being one of the most
significantly impacted sectors. The impact of the pandemic on employment levels in wholesale and retail trade
was greater in the Annapolis Valley compared to the province overall (41% drop vs 18% drop).

COVID-19 Impact on Employment Levels
Nova Scotia

3

Annapolis Valley

2019

2020

%
change

2019

2020

%
change

Total employed, all
industries

466,100

444,700

-4.8%

58,400

52,800

-10.6%

Wholesale and Retail
Trade

81,600

69,100

-18.1%

10,300

7,300

-41.1%

Statistics Canada. Table 14-10-0092-01 Employment by industry, annual, provinces and economic regions, inactive (x 1,000)
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Employment in retail is fairly evenly split between males and females, with slightly more females than males, both
in the Annapolis Valley (44% male; 56% female) and in the province (44% male; 56% female). 4 Overall, in Nova
Scotia, about half of all individuals employed in retail trade are between 25 and 54 years old, with 27% between
15 and 24 years old and 23% 55 or older. 5 This demonstrates a higher than average proportion of younger
workers in retail trade, compared to other industries (27% in retail trade were 15-24, compared to 15% across all
industries). While detailed demographics by age for those employed in retail trade in the Annapolis Valley are not
available, it is anticipated that the age profile would be like the provincial figures.
Occupations in this industry include management, supervisory positions, and front-line salespersons and
cashiers. Outlook for these positions were generally good or fair due to stable employment, with a noted high
employee turnover in many occupations in this sector. Wages in the Annapolis Valley were on par with wages in
the province, with most retail occupations earning minimum wage ($12.95/hr), aside from supervisory and
management positions. Select occupations are profiled below.

Profile of Retail Trade Occupations in Annapolis Valley
Median Wages ($/hr)
NOC

#
Employed

Outlook
Limited

AV

NS

CAN

Fair

Employment in Key Subsectors
(3-digit NAICS code) *

Good
0621 Retail and
wholesale trade
managers

1,430

$28.85

$28.85

$33.65

6211 Retail sales
supervisors

1,260

$16.25

$15.75

6421 Retail salespersons

1,500

$12.95

$12.95

6611 Cashiers

85%

44-45

12%

41

$18.56

92%

44-45

$14.30

81%

44-45

83%

44-45

11%

722

2,020

$12.95

$12.95

$13.85

6621 Service station
attendants

100

*

$12.95

$13.50

95%

44-45

6622 Store shelf
stockers, clerks, and
order fillers

790

$12.95

$12.95

$14.00

89%

44-45

* Wage for Annapolis Valley region was unavailable.
Source: https://www.jobbank.gc.ca/marketreport

Statistics Canada. 2017. Annapolis Valley [Economic region], Nova Scotia and Nova Scotia [Province] (table). Census Profile. 2016 Census. Statistics
Canada Catalogue no. 98-316-X2016001. Ottawa. Released November 29, 2017.
5
Statistics Canada. Table 14-10-0023-01 Labour force characteristics by industry, annual (x 1,000)
4
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Trends / Growth
Retail trade represents a diverse range of businesses and products, everything from gas to electronics. This sector
has taken a hard hit during the COVID-19 pandemic. Many consumers shifted to buying online rather than instore either due to public health restrictions limiting non-essential shopping or personal decisions to reduce
potential exposure or other COVID-19 related concerns. 6

RETAIL TRADE SALES IN NOVA SCOTIA
Monthly (seasonally adjusted), January 2019 to April
2021
1,800,000
1,600,000
1,400,000

Mar-21

Jan-21

Nov-20

May-20

Mar-20

Jan-20

Nov-19

Sep-19

Jul-19

May-19

Mar-19

Jan-19

A review of retail sales data from
1,000,000
Statistics Canada demonstrates
800,000
that the retail trade sector is
600,000
bouncing back. While retail sales
in Nova Scotia hit a low of under
400,000
$1 million in April 2020 during
200,000
the early days of the pandemic,
0
more recent months (January –
April 2021) have seen sales over
$1.5 million. In many cases,
small businesses were able to
pivot to online stores, curbside
pick-up, or delivery. As we emerge from the pandemic, the question is – what now?

Sep-20

1,200,000

Jul-20

There are on the ground
movements to encourage
consumers to support local
companies and small
businesses. 7 The Valley Regional
Enterprise Network created the
“Act Local Campaign 8” to
encourage residents to act in
ways that support the local
economy of the Annapolis Valley.

PricewaterhouseCoopers released an outlook for the retail landscape in Canada, highlighting several key trends
for the future in a post-pandemic world:
• Online shopping habits are here to stay; retailers need a long-term digital strategy;
• Focus on omnichannel retail experience, supply chains, logistics and distribution; and
• The pandemic has heightened awareness of environmental and social issues. Customers are more
likely to seek out organizations and brands that align with their values. 9
These trends for the retail sector present opportunities for small businesses in the Annapolis Valley.

https://www.cbc.ca/news/business/online-shopping-covid-19-1.5661818
https://www.cbc.ca/news/canada/nova-scotia/buy-local-campagns-nova-scotia-chambers-commerce-1.5816616
8
https://www.valleyren.ca/actlocal/
9
https://www.pwc.com/ca/en/industries/consumer-markets/consumer-insights-2021.html
6
7
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Outlook
The retail landscape has changed since the onset of the
pandemic. Consumers have gravitated towards online
shopping, and that is unlikely to disappear in a postpandemic world. Retailers must establish a digital
presence to take advantage of online shoppers.
However, many consumers are excited to return to
regular in-person shopping, and there will continue to
be opportunities for brick-and-mortar stores in a postpandemic world.
Retail trends point to several opportunities for
Annapolis Valley businesses in the retail sector. For
example, consumer preference to seek out
organizations and products that align with their values
presents an opportunity for small businesses that focus
their operations and products on sustainability
principles. Additionally, consumer preference for
shopping as an experience provides businesses with an
opportunity to be innovative and creative in building
their brands and storefronts to invite consumers to
explore and ultimately purchase.
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