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Our Unique Role 
Objectively addressing the economic and business development 

 

sector organizations around common objectives for regional 
economic progress. 

Clients Served 
• Regional Small, Medium and Large Businesses

• Key Regional Industry Sectors

• Labour Force

• Entrepreneurs and Innovators

• Investors

• Visitors / Tourists

• Potential Migrants 
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REGIONAL 
ENTERPRISE 
NETWORK

the
REGIONAL 
ENTERPRISE 
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Valley REN at A Glance
• Incorporated in March 2014. 

• Members are Glooscap First Nation, the Municipalities  
of the County of Kings and the District of West Hants, and  
the Towns of Berwick, Kentville, Middleton, Windsor  
and Wolfville.

• Funding is provided from these members and is matched  
by the Province of Nova Scotia. 

• Governed by a Liaison and Oversight Committee  
and a Board of Directors from the private sector.  

Where We Operate
Statistics Canada, embraces Annapolis, Kings and Hants 
counties on the northwestern seaboard of Nova Scotia.  
The Valley REN serves communities in the central part of  
this economic region.

In total, this area represents 150 kilometres in length  
(8,367.8 square kilometres) and is home to just under 
124,000 people (52,765 households). 

Mandate
1.  Provide centralized access to Annapolis Valley business  

 and economic data.

2.  Drive Annapolis Valley regional economic development  
 strategies and measurable growth.

3.  Be “Opportunity Connectors” across the private and  
 public sectors. 

4.  Support and enable regional competitiveness  
 and investment readiness.

5.  Enable progress, deliver impact and measurable results  
 from the Valley REN.

Rachel Brighton, EDO – Research and Analysis

www.valleyren.ca



2018 – 2021 Mission
To be leaders and drivers of economic development 

well-being of the people, businesses and communities we serve 
in the Annapolis Valley.

We will achieve this by working with Partners, Stakeholders  
and Clients to:

• Retain and Grow the economic base, and

• Lead Progress 

Key Results Areas
Sustainable Communities

Ensuring our communities are sustainable places to live, work 
and do business.

Rural Entrepreneurship

Supporting small business success as the backbone of our  
regional economy.

Workforce Development

Attracting and developing a workforce that meets the needs 
of local industry and expands the potential for sustainable 
employment.

Business Innovation

Enabling technology-enhanced business growth, new business 
models and industry specialization in emerging sectors.

Enabling Progress

Leading economic growth through increased regional 
collaboration, market intelligence and communications. 

Business Plan Initiatives 2018-2019 
1. Broadband Internet and Valley Manufacturing Taskforces

3. Municipal Readiness and Modernization workshops

4. Rural Entrepreneurship, Youth and Community  
 Enterprise support

5. Strategic initiatives supporting Innovation  
 and Economic Health

The Valley REN has a mandate to develop and lead a Regional 
Economic Development Strategy.

Guided by the team’s research, analysis and regional engagement, 
the Board of Directors of the Valley REN has approved a new 
Strategic Framework 

three-year Regional Economic Development Strategy. 

Proposed 3-Year Strategic Framework

Mission TO RETAIN AND GROW THE ECONOMIC BASE TO LEAD PROGRESS  

Strategic Pillars SUSTAINABLE COMMUNITIES RURAL ENTREPRENEURSHIP WORKFORCE DEVELOPMENT BUSINESS INNOVATION ENABLING PROGRESS

Strategic Goals RETAIN and GROW our 

assets; RETAIN and GROW 

RETAIN small businesses and 
GROW small/medium business 

RETAIN and GROW the labour 
force to increase/match skills to 
industry needs. GROW new tech-based start-

ups; ATTRACT investment to 
emerging sectors.

RETAIN and GROW the 

agent.

BROADBAND INITIATIVES
Extend broadband capacity as a basis for economic development throughout the Annapolis Valley.

Strategically support 
manufacturers and engage in 

Expand BusinessNOW services 
to small businesses and 
entrepreneurs.

Increase the availability Foster industry/PSE 

businesses to generate or 
adopt new products, services or 
processes.

intelligence resource for the 
Annapolis Valley. 

development and investment. 

Support rural entrepreneurship, 
focusing on retaining residents, 
youth and succession planning.

Create and implement a 
regional workforce strategy.

Promote CleanTech and Implement an industry 
engagement strategy to stay 

Promote the business, work 
and lifestyle advantages of the 
Annapolis Valley.

community enterprises that 
deliver strategic services.

Remove workforce barriers for 
the underemployed, youth and 
new residents.

Develop business strengths 

specialized or emerging market 

Raise awareness of regional 
economic development issues, 

residents.
Advance local public 
procurement.

Deliver a Connector Program to 
match job seekers with business 
contacts.

start-ups, by developing 
incubators and accelerators.

Lead and enable regional 

change to advance regional 
prosperity.

ONE-NS Goals #1 #2 #3 #14 #4 #5 #6 #16 #7 #8 #9 #12
Measurement 1. 

2. Conduct annual Business Climate Survey.
3. 

Key Results Areas

 
are sustainable places to live, 
work and do business.

 
success as the backbone of 
our regional economy.

 
a workforce that meets the 
needs of local industry and 

sustainable employment.

 Enabling technology-
enhanced business growth, 
new business models and 

emerging sectors.

 Leading economic growth 
through increased 

market intelligence and 

This year, the Valley REN has been engaging with funding
partners, businesses and other stakeholders to validate
the framework and develop a three-year strategy to advance
regional prosperity through collaborative action.  

2. Cooperative campaign to attract and retain residents,
    talent, and tourists.


