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EXECUTIVE	SUMMARY
The results of this report are well aligned with the Valley REN’s mandate to catalyze, guide and 

navigate regional economic development while supporting business growth in communities and 

connect economic development partners.

The key objectives of this study were to:

n Identify challenges and/or opportunities common to businesses throughout the Valley 

REN’s catchment area; and

n Identify needs and supports required to best serve the region’s business community: 

o Inform partners/stakeholders on issues directly relevant to them including 

municipal services and regulations; and 

o Provincial regulations and priority areas such as exports.

Through this important study, Valley REN has increased its industry intelligence and evidence-

based insights across a number of strategic sectors and at the company level, with more than 

200 companies participating in the process.

As a formative source of business intelligence, the survey that was the central focus of this 

project will enable the Valley REN to continue to operate and execute on its mandate with an 

enhanced understanding of current sector needs, potential opportunities for investment to drive 

increased regional economic output/impact, among other lessons learned. As a further benefit,

additional contacts self-identified as having an interest in remaining informed of Valley REN 

activities, while others have asked the Valley REN, within this study, to directly engage with 

them. 

Through this enhanced contact list, the study also offers the Valley REN the potential to further 

develop and implement a monitoring process to track regional economic activity, connect with a 

wider network of businesses, cultivate working relationships with these businesses, and inform 

new approaches to effectively work with partners and stakeholders. 

The report provides key findings and detailed analysis of the Business Climate Survey. This 

is one of a suite of deliverables that have been generated within this project. For completeness, 

the deliverables include:

n Design of a customized Business Climate Survey.

n The resulting survey data set presented in its raw form, processed in pivot tables, and a 

detailed question by question summary (in MS Excel).

n A standalone “topline” PowerPoint summary for reference and use with selected 

audiences. This document provides a narrative and graphical summary of the results and 
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open comments that were shared through the survey; and

n This full report.

Overview

Undertaking this project at this time has been a strategically important undertaking for the 

Valley REN.

As an economic development animator, the Valley REN operates within an area that has a broad 

diversity of businesses, including partnerships with First Nations communities. Predominantly 

SMEs with differing needs, these businesses represent a broad range of sectors in a mixed 

geography, including urban and rural. Some of these sectors, like the wine industry have been 

leading a renaissance of local industry enjoining agriculture, the actual manufacturing of the 

product and its successful marketing for tourism attraction – a virtuous circle that is paying 

significant economic dividends.

The Valley REN also operates in an economy that is book-ended by a strong post-secondary 

education infrastructure and a diversity of research activity, providing important partnership 

opportunities for knowledge intensive businesses, entrepreneurs and supporting the local 

innovation ecosystem. Importantly, it is an area of the Province that is growing from a 

demographic perspective and is a bright spot in terms of economic prosperity and population 

growth – the only region of NS exhibiting these characteristics outside of Halifax.

This diversity of business interests being served underscores the importance of the Valley REN

having a sophisticated business intelligence capability to enable a better and more precise 

understanding of the needs of the businesses within its catchment area and to help inform the 

design of response measures to more effectively support these businesses and positively 

influence the business climate.

As illustrated, through this study, these needs are complex and, in many cases, very different 

requiring more customized support measures enabled by credible business intelligence. The 

survey undertaken through this project has been a key tool to secure this business intelligence, 

enabling the Valley REN to be more targeted in how it can best support these businesses. The 

survey also helps the Valley REN in refining its own advocacy agenda in influencing change 

designed to enhance the business climate for the businesses within its catchment area.

The survey has provided a rich data set that will continue to assist the Valley REN in refining its 

priorities over the next year. 

Equally important, the survey results and the helpful input received from local business will 

support the Valley REN’s mission to also lend assistance to the rural-based businesses so critical 

to the provincial economy. Rural revitalization is a key imperative for Nova Scotia, its 
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importance profiled in the Ivany Report and reinforced in the ONENova Scotia Report –We 

Choose Now. The survey has been helpful in more clearly crystallizing the needs of these 

businesses. 

The survey is being kept open for the next six months to provide a vehicle for further input from 

these businesses and to support the knowledge mobilization effort arising from this initiative.

Summary of Key Findings

The following provides a summary of the results from over 211 surveys, grouped thematically 

according to the areas of enquiry that underpinned the survey. 

Location Attributes

n Just under nine in ten (85.8%) participants were located in a head office, while 14.2% 

were not.

n Nearly half the participants (47.8%) reported that the Head office makes 

relocation/expansion decisions. Just over four in ten (43.5%) said these decisions are 

made by the local office. One in ten (8.7%) of the decisions were made by the Regional 

Office.

n Valley REN businesses most commonly (33.1%) offer professional services. Three in ten 

(29.2%) are headquarters and 27.9% are service providers. One quarter (26%) are retail 

outlets, while 22.7% are human resources and/or back offices. (Multiple responses were 

permitted.); and

n Most (86.3%) Valley REN businesses do not have another location providing a similar 

product/service.

Ownership, Control, and Planning

n Nine in ten (92.8%) businesses reported no change in ownership planned for the 

location, while 7.2% are expecting a change ownership.

n One third (35.7%) of Valley REN businesses have a 3 to 5-year plan in progress, 33.8% 

do not have a current 3 to 5-year plan, while three in ten (30.5%) have a current 3 to 5-

year plan.

n The majority (64.9%) of Valley REN businesses do not have a current succession plan, 

while

o 14.9% have a current written succession plan.

o 13% reported having an unwritten succession plan; and

o 7.1% of the Valley REN businesses are working on a written plan.
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Employment

n Most employees are full time (593). There is an even mix of part-time (156) and seasonal 

(151) employees, while 95 are contract employees.

n Most (65.9%) Valley REN businesses reported that employment levels stayed the same

over the past year. One in five (21.7%) reported increased levels and 12.4% reported 

decreased levels of employment over the past year; and

n Over the coming year, most (63.1%) Valley REN businesses expect that employment 

levels will stay the same, while 35.4% anticipate an increase. Only 1.5% expect a decrease 

in employment. 

Hiring and Skills

n Just over half (56.5%) of Valley REN businesses reported challenges in hiring/retaining 

certain occupations or skill sets. The remaining 43.5% did not experience these 

challenges.

n Just over half (54.9%) of Valley REN businesses believe the hiring challenge is due to the 

nature of the work (multiple responses were permitted) while:

o Half (50.7%) believe it is related to a lack of suitably trained workers in the area.

o One in three (31%) believe it is due to wage expectations.

o One quarter (25.4%) believe other competing opportunities is the cause; and 

o Three in twenty (15.5%) believe the working environment is the cause.

n Just over half (51.2%) of Valley REN businesses believe additional training/professional 

development is needed while the rest (48.8%) did not.

n In terms of areas of interest in training: Two thirds (67.7%) of Valley REN businesses are 

interested in marketing/sales/public relations training. Three in ten (29%) are interested 

in financial management; while 27.4% are interested in training related to responding to 

requests for proposals, computer skills, and planning; while 21% have a training interest 

in government procurement strategies, leadership, operations, and others (including 

certification and training); and

n In terms of barriers to training, most (65.6%) Valley REN businesses reported barriers in 

terms of training costs. Just under two-thirds (62.3%) believe that training is time 

consuming, while 36.1% reported the location where the training is offered is a barrier

and 23% are concerned with training only offered during working hours. Other 

comments included:

o Poor rural internet.
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o Never really thought about training.

o Training is there just not enough people.

o A social media workshop is presently advertising for Mar 8, but I am un available 

that day, so having multiple dates would be helpful.

o Staff do not wish to expend any personal time for training of any type, only to do 

it during working hours for pay, meaning we have to pull them from their regular 

duties; and

o The infrequency of regular production work in the area.

Sales

n One third (32.5%) of Valley REN businesses reported annual gross sales under $100k, 

while 14.2% make $201k-$500k in annual gross sales, and just over one in ten had 

receipts in excess of $1m.

n The largest share (39.5%) of Valley REN businesses make 91-100% of their sales within 

the Valley. One in ten attribute 10% or less of sales to the Valley. The remaining 50.4% 

make between 21 and 90% of their sales in the Valley; and

n Three in five Valley REN businesses (59.5%) project sales to increase over the next year.

A third (34.7%) expect sales to remain the same over the next year, while 5.8% project a 

decrease in sales over the next year.

The Valley Advantage

n Most (68.4%) Valley REN businesses indicated customer loyalty was their competitive 

advantage. Four in ten (43.6%) reported their workforce as their advantage, while

location was the advantage for one third (35%) of businesses.

Local Supply Chain:

n In addressing multiple choice reasons for supply chain challenges, most businesses

(54%) said they could get their products and services from the Valley, while 48% could 

not. Six in ten (63%) cannot get their products/services from the province while 37% 

can. Two-thirds (64%) cannot get their products/services from Atlantic Canada while 

36% can; and

n Just over half (54.1%) of Valley REN businesses experienced challenges with the 

consistency of supply. One quarter found problems with pricing (23%) and quality 

(23%).

Exporting

n Most (57.3%) Valley REN businesses do not export. Just over a quarter (27.4%) do not 

have a product/service that can be exported. One in ten (12%) currently export, while 
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3.4% do not currently export but plan to. Those not exporting explained:

o It is a [pain], and there is not much money in it so it is a low priority.

o In product development; and

o We are building our model locally, to then expand globally.

n Three quarters (75%) of Valley REN businesses prefer not to be contacted by Valley REN 

about exporting. One quarter (25%) would like to be contacted.

n Of Valley REN business exporting, 85.7% are selling outside of the province within 

Canada. Seven in ten (71.4%) are exporting to the USA, while 35.7% are exporting to 

Australia/New Zealand, Asia, and Europe and 21.4% are exporting to Mexico, the 

Caribbean, and the Middle East.

n Shipping costs are export barriers for 46.2% of Valley REN businesses. Three in ten 

(30.8%) reported increased costs as a barrier for exporting, while 23.1% said in-market 

representation, paperwork, and foreign regulations are barriers for exporting Those 

offering other comments noted:

o Corruption in the export market.

o Time to develop markets.

o Proactive sales people.

o Staff to do the work; and

o Time (i.e. labour).

n Three in twenty (14.3%) Valley REN businesses have a written export plan.

Connectivity

n Nine in ten (88.8%) Valley REN businesses have sufficient internet access for their 

business; and

n The majority of Valley REN businesses (58.6%) said faster internet would not help 

growth, while faster internet would help 41.4% of organizations grow.

Planned Investment

n Just under one-half (47.3%) of Valley REN business plan to introduce new services, 

while 27.7% plan to introduce new products. One third (32.1%) will not introduce 

anything new.

n Of the Valley REN businesses planning to introduce new elements to their businesses, 

52% will be introduced within the next six months. One quarter (24%) will be introduced 

within the next year, while the remaining 14% responded within the next 1-3 years.
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n Just over half (54.1%) of Valley REN businesses planning an innovation have yet to put 

the financing in place to support the improvement, while the remaining 45.9% have 

sourced the financing.

n Just over a third (35.3%) of Valley REN businesses have participated in an ACOA 

program. One in five (20.6%) have either been involved in Innovacorp or WIPSI 

Programs. One in ten (11.8%) have been involved with IRAP, while partnerships with 

NSERC (5.9%) and SR&ED (2.9%) were less common.

n Just under two in five (37.7%) Valley REN businesses would increase output by hiring 

new staff. About one quarter (23.4%) would acquire new equipment, while 14.3% would 

implement process improvement, and 6.5% would provide training to the existing staff.

One in five businesses reported another approach to increasing output.

n One third of Valley REN businesses (33.8%) indicated their production is constrained by 

the capacity of their facility. One quarter (23.4%) noted equipment constraints, while 

19.5% reported location constrains their production and 10.4% identified site 

constraints. Just under half (44.2%) reported a range of other production constraints. 

n The majority (67.6%) of Valley REN businesses are not planning facility upgrades or 

expansions. Just over one in ten (13.3%) businesses are planning facility upgrades, while 

4.8% are planning facility expansion, and 14.3% are planning both upgrades and 

expansions.

n Most (57.4%) Valley REN businesses have room for expansion, while 42.6% do not have 

this capacity.

n For the most part (71.8%), expansions are not planned within the next 12-18 months. 

Three in ten (28.2%) Valley REN businesses plan to expand within the next 12-18 

months; and

n Most (61.6%) expansions do not involve new jobs, while 38.4% of expansions include 

hiring. This translates to an estimated 56.5 full-time positions and 3.5 part-time 

positions.

Relocations Plans

n Nine in ten (89.3%) Valley REN businesses are not planning to relocate their local 

operations, while 10.7% expect to relocate their local operations.
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n Of Valley REN businesses who indicated they were planning to relocate, most (72.7%) 

will move elsewhere in Nova Scotia, while one in five are planning to relocate to the USA 

(18.2%), elsewhere in Canada (18.2%), or elsewhere in Atlantic Canada (18.2%). One in 

ten (9.1%) are considering relocating internationally.

n Of those planning to relocate, most operations (45.5%) being relocated are moving to a 

larger facility/room to expand, or to be closer to market; and

n Of those planning to relocate, just over a third (36.4%) are relocating for a friendlier 

business climate, while 18.2% are relocating for a more readily available workforce, 

lower taxes, and/or better transportation linkages. One in ten (9.1%) are relocating to 

achieve lower overall operating costs.

Issues and Challenges

n Interprovincial trade is the highest rated challenge for Valley REN businesses (4.44/5), 

while air transportation was rated second at 4.19/5, and worker compensation rates

was rated 4.1/5, access to financing (3.86/5). Both shipping / transport services and 

government regulation were rated (3.58). All other challenges rated between 2.69 and 

3.55/5; and

n The biggest (17.8%) issue for Valley REN businesses is the local business climate. Just 

over one in ten (13.1%) businesses indicate their biggest issue is access to the capital, 

while others reported workforce availability (12.1%), sales leads (8.4%), 

marketing/advertisement (8.4%) and taxation (5.6%). Other comments included:

o Ability to pay staff well.

o Global resource markets.

o No rural high-speed internet.

o Limitation from being sole producer.

o Trained personnel to work in area.

o Provincial government competition.

o I would say both Marketing / Advertisement & Sale leads.

o Funding.

o Parking.

o Under table workers.

o Restricted hours of operation; and

o Significant growth.

Hearing from the Valley REN

n Most (72.2%) Valley businesses are interested in receiving updates / invitations from 

Valley REN; and
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n The majority (80.6%) of Valley REN businesses are interested in being contacted about 

opportunities.

Closing

As part of this study, GATN will be keeping this survey open for 6-months, allowing the Valley 

REN additional time to promote the availability of this survey and to accumulate additional 

responses. At the conclusion of the 6-month period, the survey will be closed and the companion 

MS-Excel workbook will be updated with the additional responses. The resultant the file will be 

provided to the Valley REN.
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1 INTRODUCTION
“The Regional Enterprise Network model 

for coordinating the development efforts of 

different jurisdictions and generating greater 

cooperation and policy alignment across the 

province” – OneNS Report – Now or Never, February 

2014.

Regional Development Authorities, Regional 

new model to deliver regional economic 

model are captured in the adjoining text box.

RENs - through its inter-

March 20th, 2014. Notably, the partners in the 

municipalities of the County of Kings and the District of West Hants; the Towns of Berwick, 

Kentville, Middleton, Windsor and Wolfville; and the former towns of Bridgetown and 

Hantsport.

Distinguished from previous models, the REN network is meant to be a facilitator, animator, 

connector and aggregator of economic activity within their respective regions. In approaching 

this important task, RENs are focussed on data and evidence. Both of these elements are 

prominent features of this business climate study. Equally important, joining a REN is by choice 

not by imposition, a factor which will ultimately drive greater engagement and collaboration 

across the network. 

The Valley REN’s economic strategy was developed through research, evidence and extensive 

consultation. The result is a vibrant regional economic development strategy focused on three 

broad economic themes:

1. Workforce advantage.

2. Strong local businesses and investment attraction; and

3. Infrastructure.
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The sectors of focus include agriculture; tourism; manufacturing; information, communication 

and technology (ICT); and, alternative/green energy. These align well with regional assets,

capabilities and the historic context of economic development within the Annapolis Valley area.

Presently, the Valley REN estimates there are more than 2,000 businesses within its area of 

responsibility. The current business directory on the website includes 126 businesses, while the 

Valley REN estimates that contact has been made with upwards of 250 businesses. An 

important focus of the Business Climate Study is to identify and reach a broader base of 

representative businesses in the area. This platform is a means to better understand the issues 

Valley businesses collectively face so that these matters can be more effectively addressed. The 

Valley REN rightly asserts that ensuring a healthy business climate will better support growth 

and investment within the region. 

Leveraging the extensive work undertaken by the Valley REN during the establishment phase, 

the goal of the Business Climate study is to provide a broad snapshot of the local business 

climate. The key goals of the study are to:

n Identify challenges and/or opportunities common to businesses throughout the Valley 

REN’s catchment area.

n Identify needs and supports required to best serve the business community; and

n Better inform partners/stakeholders on issues directly relevant to them in respect to 

both municipal services and regulations and provincial regulations and priority areas 

such as exports.

1.1 Project Deliverables

The following provides a summary of milestones and project deliverables:

n Survey to develop a profile of businesses throughout the region (the survey was designed 

in consultation with the Valley REN Project Steering Committee).

n Engagement and outreach efforts to secure input.

n Analysis of findings ranging from opportunities for investment to key issues, challenges, 

or opportunities identified by numerous companies surveyed as part of this study, and

n Submission of the final report deliverables.

1.2 Methodology

In completing this study, GATN adapted an existing business climate survey template to which 

the Valley REN, through the Province of Nova Scotia, had access. The resulting survey is 

provided in Appendix A.

The survey was designed to further build out the Valley REN’s existing registry of businesses 

and to secure input from the business community on their issues, challenges and needs. 
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The largest impact in terms of survey completion rates, however, came from searching the 

internet for Valley-based companies, identifying contacts and email addresses, and adding these 

names into a direct mail effort. 

E-mails were compiled and sent a customized URL. Recipients were required to click a link and 

choose to participate in the survey (popups and other forms of in-page-promotion were not 

used). Participation was encouraged through an incentive - those who provided responses had 

the option of entering their name in a random draw.

In total, 580 e-mails addresses were compiled and sent a survey link. Of these:

n 344 emails were opened (59.3%)

n 203 remained unopened (35%)

n 21 bounced (3.6%); and

n 21 opted out.

A total of 211 survey responses were generated (at the time of this writing) and 109 surveys were 

completed (reached the end of the survey) for a 52% completion rate.  
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The online survey was deployed on February 23, 2017 and will remain open after this writing to

bolster Valley REN stakeholder intelligence. With over 100 completed responses, the Valley 

REN gained sufficient data on a range of business characteristics to enable statistically reliable 

analysis of the findings. Many questions were completed by more than 100 respondents, 

meaning that the findings are representative of what would be associated with similar business.
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2.1.1 Location Attributes

Just under nine in ten 

(85.8%) participants 

were located in a head 

office, while 14.2% were 

not.

Nearly half the 

participants (47.8%) 

reported that the Head 

office makes 

relocation/expansion 

decisions. Just over four 

in ten (43.5%) said these 

decisions are made by 

the local office. One in 

ten (8.7%) of the 

decisions were made by 

the Regional Office.

85.8%

14.2%

Is this location a head office? n=155

Yes No

10

2

11

Which level of your organization makes 
relocation/expansion decisions? n=23

Local Office Regional Office Head Office
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Valley REN businesses 

most commonly (33.1%) 

offer professional 

services. Three in ten 

(29.2%) are 

headquarters and 27.9% 

are service providers. 

One quarter (26%) are 

retail outlets, while 

22.7% are human 

resources and/or back 

offices. (Multiple 

responses were 

permitted.)

Most (86.3%) Valley 

REN businesses do not 

have another location 

providing a similar 

product/service.

22.7%

5.8%

14.9%

5.8%

29.2%

22.7%

11.7%

9.7%

11.0%

1.3%

3.9%

10.4%

33.1%

26.0%

3.9%

27.9%

11.7%

10.4%

24.7%

Back office

Call centre

Distribution

Engineering/Research &…

Headquarters

Human Resources

Information communications…

Logistics

Manufacturing

Primary resource extraction

Primary resource processing

Procurement

Professional services

Retail outlet

Seafood & Agrifood production

Service provider

Tourism

Warehousing

Other (please specify)

What functions are carried out at this location? 
(select all that apply) n=154

13.7%

86.3%

Does this organization have another location that 
provides a similar product/service as the local 

operation? n=153

Yes No
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2.1.2 Ownership, Control, and Planning

Nine in ten (92.8%) 

businesses reported no 

change in ownership 

planned for the location, 

while 7.2% are expecting 

a change ownership.

One third (35.7%) of 

Valley REN businesses 

have a 3 to 5-year plan 

in progress, 33.8% do 

not have a current 3 to 

5-year plan, while three 

in ten (30.5%) have a 

current 3 to 5-year plan.

7.2%

92.8%

Is an ownership change planned or pending for this 
location? n=152

Yes No

30.5%

33.8%

35.7%

Does this organization have a current 3 to 5-year 
strategic plan? n=154

Yes No In progress
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The majority (64.9%) of 

Valley REN businesses 

do not have a current 

written succession plan, 

while:

n 14.9% have a 

current written 

succession plan.

n 13% reported 

having an 

unwritten 

succession plan; 

and

n 7.1% of the Valley 

REN businesses 

are working on a 

written plan.

14.9%

13.0%

7.1%64.9%

Does this organization have a current written 
succession plan? n=154

Yes We have a plan, but it is not written

We are working on a written plan No
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2.1.3 Employment

Most employees are full 

time (593). There is an 

even mix of part-time 

(156) and seasonal (151) 

employees, while 95 are 

contract employees.

Most (65.9%) Valley 

REN businesses 

reported that 

employment levels 

stayed the same over the 

past year. One in five 

(21.7%) reported 

increased levels and 

12.4% reported 

decreased levels of 

employment over the 

past year.

593.00 

156.00 151.00 

95.00 

 -

 100.00

 200.00

 300.00

 400.00

 500.00

 600.00

 700.00

Full-time
employees

Part-time
employees

Seasonal
employees

Contract
employees

What is the total number of employees at this 
facility/location? n=125

21.7%

65.9%

12.4%

Over the past year, have employment levels… 
n=129

Increased Stayed the same Decreased
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Over the coming year, 

most (63.1%) Valley 

REN businesses expect 

that employment levels 

will stay the same, while 

35.4% anticipate an 

increase. Only 1.5% 

expect a decrease in 

employment. 

35.4%

63.1%

1.5%

Over the coming year, do you expect employment 
levels will… n=130

Increase Stay the same Decrease
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2.1.4 Hiring and Skills

Just over half (56.5%) of 

Valley REN businesses 

reported challenges in 

hiring/retaining certain 

occupations or skill sets. 

The remaining 43.5% 

did not experience these 

challenges.

Just over half (54.9%) of 

Valley REN businesses 

believe the hiring 

challenge is due to the 

nature of the work 

(multiple responses 

were permitted), while

half (50.7%) believe it is 

related to a lack of 

suitably trained workers 

in the area, one in three 

(31%) believe it is due to 

wage expectations, one 

quarter (25.4%) believe 

other competing 

opportunities is the 

cause; and three in 

twenty (15.5%) believe 

56.5%

43.5%

Do you have challenges in hiring / retaining 
certain occupations or skills sets? n=131

Yes No

31.0%

54.9%

15.5%

50.7%

25.4%

32.4%

0.0% 10.0%20.0%30.0%40.0%50.0%60.0%

Wage expectations of the
workers

The nature of the work

The working environment

A lack of suitably trained workers
in the area

Competitiveness of other
opportunities

Other (please specify)

Do you believe this is because of... n=71
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the working 

environment is the 

cause.

Just over half (51.2%) of 

Valley REN businesses 

believe additional 

training/professional 

development is needed 

while the rest (48.8%) 

did not.

51.2%48.8%

Do you believe your organization needs any 
additional training or professional development (for 

you and / or your employees)? n=127

Yes No
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In terms of areas of 

interest in training: Two 

thirds (67.7%) of Valley 

REN businesses are 

interested in 

marketing/sales/public 

relations training. Three 

in ten (29%) are 

interested in financial 

management; while 

27.4% are interested in 

training related to 

responding to requests 

for proposals, computer 

skills, and planning; 

while 21% have a 

training interest in 

government 

procurement strategies, 

leadership, operations, 

and others (including 

certification and 

training).

21.0%

27.4%

27.4%

1.6%

11.3%

14.5%

16.1%

6.5%

9.7%

29.0%

9.7%

24.2%

21.0%

67.7%

21.0%

27.4%

19.4%

12.9%

17.7%

21.0%

0.0% 20.0% 40.0% 60.0% 80.0%

Government procurement…

Responding to Request for…

Computer skills

Reading/Writing/Math

Safety

Supervisory Skills

Workplace Communication

Export Readiness

External Communication

Financial management

Forum for International Trade…

HR/People Management

Leadership

Marketing/Sales/Public…

Operations

Planning

Continuous Improvement e.g.…

OHS

WHMIS

Other (Include certification &…

Are any of the following training areas of interest? 
n=62
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In terms of barriers to 

training, most (65.6%) 

Valley REN businesses 

reported barriers in 

terms of training costs. 

Just under two-thirds 

(62.3%) believe that 

training is time 

consuming, while 36.1% 

reported the location 

where the training is 

offered is a barrier and 

23% are concerned with 

training only offered 

during working hours.

Other comments included:

n Poor rural internet

n Never really thought about training

n Training is there just not enough people.

n A social media workshop is presently advertising for Mar 8, but I am un 

available that day, so having multiple dates would be helpful.

n Staff do not wish to expend any personal time for training of any type, only to 

do it during working hours for pay, meaning we have to pull them from their 

regular duties.

65.6%

62.3%

36.1%

19.7%

14.8%

14.8%

14.8%

23.0%

4.9%

9.8%

Cost of training

Time it takes to participate in
training

The location where training is
offered

Seasonality and timing of training
availability

The training we need is not offered

Staff need to take training offsite

Training is not available online

Training is only available during
working hours

Training is provided by equipment
manufacturers outside this region

Other (please specify)

What barriers do you face in accessing training for 
you and/or your employees? n=61
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n The infrequency of regular production work in the area.

2.1.5 Sales

One third (32.5%) of 

Valley REN businesses 

reported annual gross 

sales under $100k, 

while 14.2% make 

$201k-$500k in annual 

gross sales, and just 

over one in ten had 

receipts in excess of 

$1m.

32.5%

12.5%

14.2%

11.7%

7.5%

3.3%

1.7%

16.7%

$0-$100k

$101k-$200k

$201k-$500k

$500k to $1M

More than $1M to $2.5M

More than $2.5M to $5M

>$5m

Prefer not to answer

What are the annual gross sales at this facility? 
n=120
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The largest share 

(39.5%) of Valley REN

businesses make 91-

100% of their sales 

within the Valley. One in 

ten attribute 10% or less 

of sales to the Valley. 

The remaining 50.4% 

make between 21 and 

90% of their sales in the 

Valley.

The largest share 

(39.5%) of Valley REN

businesses make 91-

100% of their sales 

within the Valley. One in 

ten attribute 10% or less 

of sales to the Valley. 

The remaining 50.4% 

make between 21 and 

90% of their sales in the 

Valley

10.1%

3.4%

0.0%

7.6%

5.9%

6.7%

5.0%

9.2%

12.6%

39.5%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

0 to 10%

11% to 20%

21% to 30%

31% to 40%

41% to 50%

51% to 60%

61% to 70%

71% to 80%

81% to 90%

91% to 100%

What percentage of your sales are conducted 
within the Valley area? n=119

55.4%32.2%

12.4%

Over the past year, have sales… n=121

Increased Stayed about the same Decreased



Business Climate Study for the Valley Regional Enterprise Network

© 2017 Group ATN Consulting Inc.     pg. 18

Three in five Valley REN

businesses (59.5%) 

project sales to increase 

over the next year. A 

third (34.7%) expect 

sales to remain the same 

over the next year, while

5.8% project a decrease 

in sales over the next 

year.

59.5%

34.7%

5.8%

Over the next year, do you project sales at this 
facility/operation will? n=121

Increase Stay about the same Decrease
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2.1.6 The Valley Advantage

Most (68.4%) Valley 

REN businesses 

indicated customer 

loyalty was their 

competitive advantage. 

Four in ten (43.6%) 

reported their workforce 

as their advantage, 

while location was the 

advantage for one third 

(35%) of businesses.

35.0%

43.6%

31.6%

68.4%

31.6%

23.9%

3.4%

34.2%

0.0% 20.0% 40.0% 60.0% 80.0%

Our location

Our workforce

Our productive methods /
intellectual property

Our customer loyalty

Our price

Productivity

Regulatory regime

Other (please specify)

What is your competitive advantage? n=117



Business Climate Study for the Valley Regional Enterprise Network

© 2017 Group ATN Consulting Inc.     pg. 20

2.1.7 Local Supply Chain:

Most businesses (54%) 

said they could get their 

products and services 

from the Valley, while 

48% could not. Six in 

ten (63%) are unable to 

source their 

products/services from 

the province while 37% 

can. Two-thirds (64%) 

cannot get their 

products/services from 

Atlantic Canada, while 

36% can.

Just over half (54.1%) of 

Valley REN businesses 

experienced challenges 

with the consistency of 

supply. One quarter 

found problems with 

pricing (23%) and 

quality (23%).

54

37 36

48

63 64

11 12 13

0

10

20

30

40

50

60

70

The Annapolis Valley The Province Atlantic Canada

Are there products or services that you need but that 
you cannot buy / source within… n=115

Yes No Don't Know

23.0%

23.0%

54.1%

Are the challenges in sourcing products or 
services locally related to… n=74

Price Quality Consistency of supply
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2.1.8 Exporting

Most (57.3%) Valley 

REN businesses do not 

export. Just over a 

quarter (27.4%) do not 

have a product/service 

that can be exported. 

Just over one in ten 

(12%) currently export, 

while 3.4% do not 

currently export but 

plan to. 

Those not exporting explained:

o It is a [pain], and there is not much money in it so it is a low priority.

o In product development; and

o We are building our model locally, to then expand globally.

12.0%

57.3%

3.4%

27.4%

Do you export? n=117

Yes

No

Not currently, but we plan to

Ours is not a product / service that can be exported
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Three quarters (75%) of 

Valley REN businesses 

prefer not to be 

contacted by Valley REN 

about exporting. One 

quarter (25%) would 

like to be contacted.

Of Valley REN business 

exporting, 85.7% are 

selling outside of the 

province within Canada. 

Seven in ten (71.4%) are 

exporting to the USA, 

while 35.7% are 

exporting to 

Australia/New Zealand, 

Asia, and Europe and 

21.4% are exporting to 

Mexico, the Caribbean, 

and the Middle East. 

Those indicating ‘other’ 

noted:

n Worldwide, every 

country except 

Iran; and

n Maritime 

provinces buy 

25.0%

75.0%

Would you like the Valley REN to contact you about 
trying to help you get to a point where you are 

exporting? n=4

Yes No

85.7%

71.4%

21.4%

21.4%

14.3%

35.7%

21.4%

35.7%

14.3%

35.7%

14.3%

0.0% 20.0% 40.0% 60.0% 80.0%100.0%

Outside of Nova Scotia (Rest
of Canada)

United States

Mexico

Caribbean

South America

Europe

Middle East

Asia

Africa

Australia/New Zealand

Other (please specify)

Where are you exporting? n=14
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first aid kits from 

us here.

Shipping costs are 

export barriers for 

46.2% of Valley REN

businesses. Three in ten 

(30.8%) reported 

increased costs as a 

barrier for exporting, 

while 23.1% said in-

market representation, 

paperwork, and foreign 

regulations are barriers 

for exporting Those 

offering other 

comments noted:

n Corruption in the 

export market.

n Time to develop 

markets.

n Proactive sales 

people.

n Staff to do the 

work; and

n Time (i.e. 

labour).
7.7%

7.7%

23.1%

30.8%

7.7%

23.1%

15.4%

23.1%

15.4%

15.4%

46.2%

38.5%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

Accessing Talent

Cultural or Language
Differences

Foreign Regulations etc.

Increased Costs

Management Commitment

Paperwork

Product Labeling

In-market Representation

Financial Risk / Securing
Payment

Tariff

Shipping Costs

Other (please specify)

What are the barriers to starting to export or 
increasing exporting for your organization ? n=13
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Three in twenty (14.3%)

Valley REN businesses 

have a written export 

plan.

2.1.9 Connectivity

Nine in ten (88.8%) 

Valley REN businesses 

have sufficient internet 

access for their 

business.

14.3%

85.7%

Do you have a written export plan? n=14

Yes No

88.8%

11.2%

Do you have sufficient internet access to conduct 
business? n=116

Yes No
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The majority of Valley 

REN businesses (58.6%) 

said faster internet 

would not help growth, 

while faster internet 

would help 41.4% of 

organizations grow.

41.4%

58.6%

Would access to better quality / faster broadband 
internet connectivity help your organization grow? 

n=116

Yes No



Business Climate Study for the Valley Regional Enterprise Network

© 2017 Group ATN Consulting Inc.     pg. 26

2.1.10 Planned Investment

Just under one-half 

(47.3%) of Valley REN

business plan to 

introduce new services, 

while 27.7% plan to 

introduce new products. 

One third (32.1%) will 

not introduce anything 

new.

Of the Valley REN

businesses planning to 

introduce new elements 

to their businesses, 52% 

will be introduced 

within the next six 

months. One quarter 

(24%) will be introduced 

within the next year, 

while the remaining 14% 

responded within the 

next 1-3 years.

18.8%

16.1%

15.2%

27.7%

47.3%

32.1%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

Equipment

Goods

Processes

Products

Services

None of the above

Are you planning to introduce any new goods, 
equipment, services or processes in the near 

future? n=112

52.0%

24.0%

24.0%

Are you planning to introduce these within… n=75

The next six months The next year The next 1 to 3 years
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Just over half (54.1%) of 

Valley REN businesses 

planning an innovation 

have yet to put the 

financing in place to 

support the 

improvement, while the 

remaining 45.9% have 

sourced the financing.

Just over a third 

(35.3%) of Valley REN

businesses have 

participated in an ACOA 

program. One in five 

(20.6%) have either 

been involved in 

Innovacorp or WIPSI 

Programs. One in ten 

(11.8%) have been 

involved with IRAP, 

while partnerships with 

NSERC (5.9%) and 

SR&ED (2.9%) were less 

common.

45.9%

54.1%

Is financing in place to support your innovation or 
productivity improvement? n=74

Yes No

20.6%

5.9%

11.8%

2.9%

35.3%

20.6%

61.8%

WIPSI

NSERC

IRAP

SR&ED

ACOA

Innovacorp Programs

Other (please specify)

Have you participated in any programs or initiatives 
offered by the following organizations? n=34
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Just under two in five 

(37.7%) Valley REN

businesses would 

increase output by 

hiring new staff. About 

one quarter (23.4%) 

would acquire new 

equipment, while 14.3% 

would implement 

process improvement, 

and 6.5% would provide 

training to the existing 

staff. One in five 

businesses reported 

another approach to 

increasing output.

37.7%

23.4%

14.3%

6.5%

18.2%

0.0% 20.0% 40.0%

Hire new staff

Acquire equipment

Implement process improvement

Provide training to existing staff

Other (please specify)

If you had to increase output, what is the one 
thing you would do first? n=77
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One third of Valley REN

businesses (33.8%) 

indicated their 

production is 

constrained by the 

capacity of their facility. 

One quarter (23.4%) 

noted equipment 

constrains, while 19.5% 

reported location 

constrains their 

production and 10.4% 

identified site 

constraints. Just under 

half (44.2%) reported a 

range of other 

production constraints. 

23.4%

33.8%

19.5%

10.4%

2.6%

44.2%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

Equipment

Facility

Location

Site

Transportation links to market

Other (please specify)

Is your production constrained by the capacity of 
your… n=77
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The majority (67.6%) of 

Valley REN businesses 

are not planning facility 

upgrades or expansions. 

Just over one in ten 

(13.3%) businesses are 

planning facility 

upgrades, while 4.8% 

are planning facility 

expansion, and 14.3% 

are planning both 

upgrades and 

expansions.

13.3%

4.8%

14.3%

67.6%

Are you planning any.. n=105

Facility upgrades? Facility expansion Both Neither
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Most (57.4%) Valley 

REN businesses have 

room for expansion, 

while 42.6% do not have 

this capacity.

For the most part 

(71.8%), expansions are 

not planned within the 

next 12-18 months. 

Three in ten (28.2%)

Valley REN businesses 

plan to expand within 

the next 12-18 months.

57.4%

42.6%

Is there room for expansion at this site? 
n=108

Yes No

28.2%

71.8%

Are you planning to expand where you are 
now or elsewhere in the next 12 - 18 

months? n=110

Yes No
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Most (61.6%) 

expansions do not 

involve new jobs, while 

38.4% of expansions 

include hiring. This 

translates to an 

estimated 56.5 full-time 

positions and 3.5 part-

time positions, based on 

those that estimated the 

number of jobs.

61.6%

38.4%

Would there be any new jobs associated 
with this expansion? n=86

No Yes, how many and what type
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2.1.11 Relocations Plans

Nine in ten (89.3%) 

Valley REN businesses 

are not planning to 

relocate their local 

operations, while 10.7% 

are expect to relocate 

their local operations.

Of Valley REN

businesses who 

indicated they were 

planning to relocate, 

most (72.7%) will move 

elsewhere in Nova 

Scotia, while one in five 

are planning to relocate 

to the USA (18.2%), 

elsewhere in Canada 

(18.2%), or elsewhere in 

Atlantic Canada 

(18.2%). One in ten 

(9.1%) are considering 

relocating 

internationally.

10.7%

89.3%

Is this organization thinking/planning to 
relocate its local operations? n=122

Yes No

72.7%

18.2%

18.2%

18.2%

9.1%

Elsewhere in Nova Scotia

Elsewhere in Atlantic Canada

Elsewhere in Canada

USA

Other International, please
specify country

Where? n=11
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Of those planning to 

relocate, most 

operations (45.5%) are 

moving to secure a 

larger facility/room to 

expand, or to be closer 

to market. 

Just over a third 

(36.4%) are relocating 

for a friendlier business 

climate, while 18.2% are 

relocating for a more 

readily available 

workforce, lower taxes, 

and/or better 

transportation linkages.

One in ten (9.1%) are 

relocating to achieve 

lower overall operating 

costs.

45.5%

18.2%

45.5%

0.0%

36.4%

0.0%

18.2%

9.1%

18.2%

45.5%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

To be closer to market(s)

Better transportation linkages

Larger facility / room to expand

Better workforce costs

Friendlier business climate

Incentives

Lower taxes

Lower overall operating costs

More readily available workforce

Other (please specify)

Why is the operation being relocated? n = 11
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2.2 Issues and Challenges

Interprovincial trade is 

the highest rated 

challenge for Valley 

REN businesses 

(4.44/5), while air 

transportation was rated 

second at 4.19/5, and 

worker compensation 

rates was rated 4.1/5, 

access to financing 

(3.86/5). Both shipping 

/ transport services and 

government regulation

were rated (3.58). All 

other challenges rated 

between 2.69 and 3.55/5

3.42

3.55

3.58

3.61

4.10

3.01

2.69

2.87

2.90

3.26

3.15

4.44

3.36

3.86

4.19

3.58

3.05

2.89

2.89

2.98

0.00 2.00 4.00 6.00

Workforce quality

Workforce availability

Government regulation

Tax structures

Workers compensation rates

Employee access to…

Employee access to housing

P - 12 education

Post-secondary education system

Economic development…

Provincial highway…

Inter-provincial trade

Interest rates

Access to financing

Air transportation

Shipping and transport services

Utility/Electricity

Fuel (gas/diesel)

Phone/Cell phone service

Internet/Broadband access /…

On a scale of 1 (not a challenge) to 5 (significant 
challenge), please indicate if any of the following are 
challenges to doing business in the Valley? n=107
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The biggest (17.8%) 

issue for Valley REN

businesses is the local 

business climate. Just 

over one in ten (13.1%) 

businesses indicated 

their biggest issue is 

access to the capital, 

while others reported 

workforce availability 

(12.1%), sales leads 

(8.4%), 

marketing/advertiseme

nt (8.4%) and taxation 

(5.6%).

Other comments included:

n Ability to pay staff well.

n Global resource markets.

n No rural high-speed internet.

n Limitation from being sole producer.

n Trained personnel to work in area.

n Provincial government competition.

n I would say both marketing / advertisement & sale leads.

n Funding.

n Parking.

n Under the table workers.

n Restricted hours of operation; and

n Significant growth.

13.1%

1.9%

2.8%

2.8%

17.8%

2.8%

8.4%

1.9%

0.0%

2.8%

0.9%

0.9%

8.4%

3.7%

5.6%

2.8%

12.1%

11.2%

0.0% 5.0% 10.0% 15.0% 20.0%

Access to capital

Broadband access

Facilities/equipment

Federal government regulations

Local business climate

Management/planning

Marketing/advertisement

Municipal government…

Opportunities for export

Procurement rules/process

Provincial government…

Public services

Sales leads

Succession planning

Taxation

Training/R&D

Workforce availability/quality

Other (please specify)

What is the single biggest issue facing your 
organization today? Pick only one. n=107



Business Climate Study for the Valley Regional Enterprise Network

© 2017 Group ATN Consulting Inc.     pg. 37

2.2.1 Hearing from the Valley REN

Most (72.2%) Valley 

businesses are 

interested in receiving 

updates / invitations 

from Valley REN.

The majority (80.6%) of 

Valley REN businesses 

are interested in being 

contacted about 

opportunities.

72.2%

27.8%

Are you interested in receiving occasional updates 
and invitations for upcoming events from the 

Valley REN? n=108

Yes No

80.6%

19.4%

If we find opportunities that you may be interested 
to hear, may we contact you? n=108

Yes No
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APPENDIX	A: BUSINESS	CLIMATE	SURVEY
Welcome Valley REN 2017 Business Survey

This is an opportunity for businesses in the Annapolis Valley to inform the Valley Regional 

Enterprise Network, our municipal partners, and the Province of Nova Scotia as we work 

together to improve the business climate in this region. The Valley REN is an inter-municipal 

corporation led by a private-sector board. We support business growth and guide economic 

development in the Annapolis Valley. Our partners are Glooscap First Nation, the municipalities 

of the County of Kings and the District of West Hants, the Towns of Berwick, Kentville, 

Middleton, Windsor and Wolfville, and the Province of Nova Scotia.

Thank you for taking the time to complete this survey. Your input is valuable to us. As a token of 

our appreciation, at the end of this survey we invite you to enter your name into our draw for a 

$75 dinner for two at your choice of these fine dining experiences in the Annapolis Valley:

n The Restaurant Pasta Jax in Middleton

n Kellock’s in Berwick

n Blomidon Inn in Wolfville

n Cocoa Pesto Bistro in Windsor

Confidentiality We agree to keep your individual answers confidential, in accordance with 

protection of privacy legislation.

How we will use this information: No information specific to your business will be made public. 

We will aggregate individual answers to create a database of summary statistics. Anyone 

involved with the creation of the database, or who will see raw data about individual businesses, 

will be required to sign a confidentiality agreement. The summary statistics will inform the 

economic development activities of the Valley REN, our municipal partners, and the Province. 

We expect the survey results will have long-term significance. If this information is shared with 

other economic development partners in the future, the same confidentiality requirements will 

apply.

For more information about this survey, please contact James Schofield, Economic 

Development Officer at the Valley REN: jschofield@valleyren.ca.

For technical assistance with this survey, e-mail: surveys@groupatn.ca

Thank you.

Introduction
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Valley REN 2017 Business Survey

Do you consent to participate in this survey and to the use and/or sharing of information as set 

out above?

If “No” you may still participate in the survey. We will keep your data separate from information provided by 

Consent

A. COMPANY PROFILE

1. Please provide the following contact details.
·
·
·
· Phone 
·
·
·
·

2. Is this location a head office?
·
·

B. COMPANY PROFILE - Continued

3. Which level of your organization makes relocation/expansion decisions?
·
·
·

B. COMPANY PROFILE - Continued

4. What functions are carried out at this location? (select all that apply)
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
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·
·
·

5. Does this organization have another location that provides a similar product/service as the 

local operation?
·
·

6. Is an ownership change planned or pending for this location?
·
·

7. Does this organization have a current 3 to 5-year strategic plan?
·
·
·

8. Does this organization have a current written succession plan?
·
·
·
·

C. Municipal

9. What services do you think your municipality does well?

10. What services offered by the municipality would you like to see improved?

D. Human Resources

11. What is the total number of employees at this facility/location? (specify the number of)
·
·
·
·

12. Over the past year, have employment levels…
·
·
·

13. Over the coming year, do you expect employment levels will…
·
·
·

14. Do you have challenges in hiring / retaining certain occupations or skills sets?
·
·



Business Climate Study for the Valley Regional Enterprise Network

© 2017 Group ATN Consulting Inc.     pg. 41

D. Human Resources - Continued

15. For which occupations/skills is hiring / retaining staff a challenge?

16. Do you believe this is because of...
·
·
·
·
·
·

E. TRAINING AND PROFESSIONAL DEVELOPMENT

17. Do you believe your organization needs any additional training or professional development 

(for you and / or your employees)?
·
·

E. TRAINING AND PROFESSIONAL DEVELOPMENT - Continued

18. Are any of the following training areas of interest?
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·

19. What barriers do you face in accessing training for you and/or your employees?
·
·
·
·
·
·
·
·
·
·
·
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F. SALES AND MARKETING

20. What are the annual gross sales at this facility?

Your response to this question will help us quantify the scale of economic activity within the 

Valley REN. Your responses are confidential and you do not need to respond unless you choose 

to do so.
· $0 $100k
· $101k $200k
· $201k $500k
·
·
·
·
·

21. What percentage of your sales are conducted within the Valley area?
·
·
·
·
·
·
·
·
·
·

22. Over the past year, have sales…
·
·
·

23. Over the next year, do you project sales at this facility/operation will?
·
·
·

G. SUPPLY CHAINS AND BUSINESS OUTLOOK

24. What is your competitive advantage?
·
·
·
·
·
·
·
·
·
·
·
·
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25. Are there products or services that you need but that you cannot buy / source within…

26. What products / services are the most difficult for you to source?

27. Are the challenges in sourcing products or services locally related to…
·
·
·

28. Can you identify one regional infrastructural or asset development/improvement that would 

most help your organization grow?

29. What would it take for your organization to grow by 10%?

H. EXPORTING

30. Do you export?
·
·
·
·

H. EXPORTING - Continued

31. Why are you not currently exporting? Are there areas where you think you may need some 

help?

32. Would you like the Valley REN to contact you about trying to help you get to a point where 

you are exporting?
·
·

H. EXPORTING - Continued

33. Where are you exporting?
·
·
·
·
·
·
·
·
·
·
·

34. What are the barriers to starting to export or increasing exporting for your organization?
·
·
·
·
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·
·
·
·
·
·
·
·

35. Do you have a written export plan?
·
·

I. DOING BUSINESS ONLINE

36. Do you have sufficient internet access to conduct business?
·
·

37. Would access to better quality / faster broadband internet connectivity help your 

organization grow?
·
·

J. INNOVATION AND PRODUCTIVITY

38. Are you planning to introduce any new goods, equipment, services or processes in the near 

future?
·
·
·
· Products
·

J. INNOVATION AND PRODUCTIVITY - Continued

39. Are you planning to introduce these within…
·
·
·

40. Is financing in place to support your innovation or productivity improvement?
·
·

41. Have you participated in any programs or initiatives offered by the following organizations?
·
·
·
·
·
·
·

42. If you had to increase output, what is the one thing you would do first?
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·
·
·
·
·

K. FACILITY AND EQUIPMENT

43. Is your production constrained by the capacity of your…
·
·
·
·
·
·

44. Are you planning any..
·
·
·
·

45. Is there room for expansion at this site?
·
·

46. Are you planning to expand where you are now or elsewhere in the next 12 - 18 months?
·
·

47. Would there be any new jobs associated with this expansion?
·
·

48. What are the main things that need to be in place to support this expansion?

L. LOCATION QUESTIONS

49. What is the main advantage/strength of running this organization in the Annapolis Valley?

50. What is the main disadvantage/weakness of running this organization in the Annapolis 

Valley?

51. Is this organization thinking/planning to relocate its local operations?
·
·

L. LOCATION QUESTIONS - Continued

52. Where?
·
·
·
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·
·

53. Why is the operation being relocated?
·
·
·
·
·
·
·
·
·
·
·
·

M. CHALLENGES TO DOING BUSINESS

54. On a scale of 1 (not a challenge) to 5 (significant challenge), please indicate if any of the 

following are challenges to doing business in the Valley?
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·
·

55. What is the single biggest issue facing your organization today? Pick only one.
·
·
·
·
·
·
·
·
·
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·
·
·
·
·
·
·
·
·

56. Are you interested in receiving occasional updates and invitations for upcoming events from 

the Valley REN?
·
·

57. As we review your responses, we will be looking for ways that we can help Valley Business in 

general and your organization specifically. If we find opportunities that you may be 

interested to hear, may we contact you?
·
·

58. If you are interested in participating in a random draw for a chance to win a $75 dinner for 

two, please provide the following information.

·
· Kellock’s in Berwick
·
·


